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Walmart Company Digital and Social Media Strategies
A. Digital Marketing Activities
According to Peeroo (2019), Walmart’s company website is used to encourage online shopping and also offers details about the company dynamics and internal news. Walmart also uses Email marketing for promotions, and replying to reviews. The company employs content marketing to sell products and also engage customers. 
Walmart uses content marketing to engage its customers by using well-structured editorial content that revolves around customers’ problems, ideas, and questions. The Email platform keeps customers engaged via sharing of new trends and unique offers to customers via emails (Pandey et al., 2021). Also, the company replies to customer experiences where it also requests feedback. Customers are kept engaged with the company website by encouraging them to ask any relevant questions about the company’s products and services including other insights.
B. Social Media Marketing
The major platforms used by Walmart Company for marketing and customer engagement include the use of its Facebook page on which it has over 32.8 million followers. Walmart has several Twitter accounts with over 1 million followers where it posts images and videos. Also, the company uses LinkedIn to engage over 2 million followers where it makes about 2 posts weekly (Zhang et al., 2021). Also, Walmart has an Instagram page with over 2.2 million followers where it focuses on company branding as well as driving sales.
Walmart uses Facebook mainly to engage its internal stakeholders, promote work culture and CSR, and also promote business deals and products.  The company’s Twitter accounts are used for fan engagement, driving sales, and gaining feedback from followers. Walmart’s LinkedIn is used to improve its social media image and showcase its work culture. Also, LinkedIn is used to cover associated stories for example media events, supply chain stories, and CSR-related issues (Pandey et al., 2021). Walmart uses its Instagram page to brand its image and also to showcase its CSR efforts and its business associate stories. The company runs marketing campaigns on Instagram using Instagram influencers.
Walmart encourages its consumers to engage with the brand by using its digital platforms to invite customers to share their impressions about the purchased products.  Besides, the company stimulates customer engagement by the use of giveaways and prizes that act as incentives. It also gives promotional offers on products. 
C. Digital/Social Media Marketing Assessment
A look at Walmart Company’s digital and social media strategy and activities reveals that the company’s move to switch to the digital world is working well towards the achieving of business goals and mission (Kumar & Bhadwaj, 2018). In a few years, the company has millions of active followers on each of its digital platforms. The fact that the company was voted by Forbes Magazine as the best in email marketing is proof that the use of digital marketing and engagements is behind the recent shooting of its earnings. 
I think the strongest aspects in reaching and engaging with target consumers and customers are the use of Facebook, Instagram, and the company website. Facebook comes as number one for the platform has a wider catchment of 2. 89 billion worldwide with the company having over 32. 8 million followers. The use of a Facebook account is reliable in gaining feedback. Instagram on the other hand has increased in popularity as a marketing platform amongst its over a billion users. The platform is visually appealing and has followers of all ages especially youths (Magnani et al., 2019). The company website is also viable for it allows customers to find and access information at any given time. It also increases credibility and lowers advertising costs.
If I were on the marketing team at Walmart, I would advocate for the use of artificial intelligence tools to determine the type of content being sponsored by our close competitors to determine where to put many efforts.  I would also advocate for constant and consistent sharing of rich content on Twitter (for instance 4 times weekly). 
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